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Welcome to the 29th edition of the CSU Extension Local Food Systems newsletter. This newsletter is 
distributed as a way to give our team members and our partners up-to-date news and information 
from around the state and our own CSU Extension organization.  If you know of any new information 
that would be relevant to the rest of the group, send it for us to include in the newsletter! (That 
includes partners outside of CSU as well).     

Please forward this newsletter to anyone with an interest in local food systems and CSU’s programs in 
this area, including contacts you may have with local media who cover stories on agriculture and food, 
and tell them they are welcome to contact us so we can add them to our mailing list.  

To assist our readers in finding information we may have presented in the past, you can find old issues 
at: http://www.ext.colostate.edu/cis/localfood.html. 
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COLORADO MARKETMAKER 

The newest business spotlight on the Colorado MarketMaker website is Primo Bistro, located in 

http://www.ext.colostate.edu/cis/localfood.html


Bennett, Colorado.  

Primo Bistro features housemade Italian foods. They have great spaghetti, lasagna, raviolis, chicken 
marsala, pesto shrimp, and a pesto-alfredo fettuccine with grilled chicken and roasted red peppers. 
They also make their own fresh ground and stuffed Italian sausages, hot and mild.  

Check out their profile on Colorado MarketMaker.  

We’d love more businesses to highlight! The forms for Newsletter Submission, Business Spotlight, 
and Taste of Colorado are all available on the Colorado Department of Agriculture website. 

DOUBLE VALUE SNAP COUPON PROGRAM 

Double the value of your food stamps (SNAP). $1 SNAP=$2 fruits and vegetables. These programs are 
becoming more common throughout Colorado’s direct markets as a way to encourage families to use 
farmers’ markets as a source of some of the freshest produce they can get with their food dollars.  

As one example, check out this new flyer from the Fairview Elementary Youth Farmers’ Market on the 
Northwest Corner 12th Ave. and Decatur in Denver.  

COLORADO PROUD SCHOOL MEAL DAY 

The Colorado Departments of Agriculture and Education invite Colorado schools to participate in the 
annual Colorado Proud School Meal Day on Wednesday, September 12, 2012. Governor 
Hickenlooper has proclaimed September 12, 2012 as Colorado Proud School Meal Day. 
  
This is a day to celebrate Colorado agriculture and to educate schoolchildren about healthy eating. 
Visit Colorado Proud  for resources to help you organize activities and plan meals featuring Colorado 
grown and processed products. Use the order form to request free materials or to request a chef to 
do a cooking demo at your school! Looking for local ingredients? Be sure to visit Colorado’s online 
resource for locating local products, Colorado MarketMaker.  
  
In order to encourage eating habits that will promote a lifetime of optimal health, it is essential to 
teach children about the importance of eating foods such as fruits, vegetables, whole grains, lean 
meats and low-fat dairy products. Proper nutrition is critical if our educational programs and our 
students are going to continue to excel. 
  
Colorado farmers and ranchers produce foods that provide the nutrients children and adults need to 
thrive. Agribusinesses contribute more than $40 billion to the state economy annually and provide 
more than 170,000 jobs. With more than 37,000 farms and ranches encompassing 31 million acres, it 
is easy to understand the value this industry adds to Colorado’s economy. 

SMALL SCALE FRUIT PRODUCTION WEBINARS 

In cooperation with NRCS, CSU Extension’s Small Acreage Program is presenting a webinar series on 
Small-Scale Fruit Production. Joel Reich, Boulder County Horticulture Agent, will be presenting this 
series. Please share this information!  All webinars are recorded and available on CSU Extension’s 

http://co.marketmaker.uiuc.edu/business/883391-primo-bistro
http://www.colorado.gov/cs/Satellite/Agriculture-Main/CDAG/1167928163386
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Small Acreage Management website.   
  

Raspberries for Colorado below 7000’ Webinar 
August 3, 2012 from Noon to 1:00 pm MT 

  
This one hour webinar will cover the basics of raspberry growing in Colorado. Of all the berries, 
raspberries are the group that Coloradans are likely to have the most success with. Learn how to 
select the right varieties for you, how to prune and irrigate your raspberries, and what pests and 
diseases to watch out for. Click here to register.  
  

Blueberries for Colorado Gardens Webinar 
August 13, 2012 from Noon to 1:00 pm MT 

  
This one hour webinar will cover what you need to know to grow blueberries successfully in your 
garden. Blueberries have long been considered an impossible-to-grow garden delicacy in Colorado, 
but no more. You will learn what the major obstacles have been, and how to overcome them. Basic 
planting and irrigation instructions will be provided. Click here to register.  
  

Apples for Colorado below 7000’ Webinar 
August 31, 2012 from Noon to 1:00 pm MT 

  
This one hour webinar will give you the essential tools to have success with apples in most areas of 
our state. Of all the tree fruits, apples are the one that Colorado gardeners are likely to have the most 
success with. You will learn how to select the right varieties, the importance of choosing the right 
rootstock, and how to manage the top insect and disease pests of this crop. Click here to register.  
  
For more information contact Jennifer Cook, Small Acreage Management Coordinator, 303-659-7004 
ext.3. Or go to the Small Acreage Website.  Note: A webinar is an online seminar, so you can 
participate from any computer with internet access without a phone call or special software. 
  

COLORADO PUBLIC ATTITUDES SURVEY 
  

In August 2011, Colorado State University’s Department of Ag and Resource Economics conducted an 
online survey of 504 Colorado residents for the Colorado Department of Agriculture, in order to 
determine the public’s attitudes toward such issues as food prices, food safety, pesticide use, 
environmental practices, wildlife and agriculture, animal welfare, land use, population growth and 
agricultural land preservation, among others. Each month we will present some findings from this 
survey that illustrate Coloradans views on current issues about agriculture and our food system. For 
this month, we explore consumers responses to this question from the 2011 survey: 
  
What agricultural product would you say has the most economic importance for Colorado? 
  
In evaluating responses to this question, corn was mentioned the most frequently in 2011, followed 
by beef/cattle.  Wheat and fruits and vegetables were the next most commonly mentioned.  In 
contrast, beef/cattle was mentioned the most in 2006 and 2001, while wheat was mentioned the 
most in 1996. Fruits and vegetables have been growing in the public’s perceptions, as has the 
proportion of respondents who indicated they “don’t know” which product has the most economic 

http://www.ext.colostate.edu/sam
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importance for Colorado.  
  

Agricultural product with the most economic importance for Colorado 
(Share of total responses by survey year) 

Crops 2011 2006 2001 1996 

Corn 22% 13% 9% 10% 

Cattle or Beef 16% 17% 22% 22% 

Wheat 13% 15% 18% 29% 

Peaches 5% 2% 2% 1% 

Melons and 
Fruit* 

5% NA NA NA 

Potatoes 3% 3% 3% 3% 

Beets 2% 4% 5% 4% 

Vegetables 2% 2% 1% 1% 

Alfalfa Hay 2% 2% 2% 2% 

Don’t Know 24% 20% 19% 11% 

*Included in 2011 because of high frequency of response in prior surveys. 
  

FIRST TRADEMARKED ROCKY FORD CANTALOUPE SHIPPED 

The first trademarked Rocky Ford Cantaloupe shipped to retailers July 13, almost a year after the 
beginning of a listeria outbreak linked to cantaloupe from Jensen Farms. That outbreak killed 32 
people and sickened at least another 146 in 28 states. 

Michael Hirakata, head of sales for Hirakata Farms and chairman of the association said July 16 that 
most retailers who received shipments sold out the first day. 

“The response has been incredible. We’ve been out at retailers this morning and people are excited,” 
Diane Mulligan, a spokeswoman for the growers’ association, said July 13. “There are 30,000 pounds 
shipping today to the Front Range of Colorado.” 

Mulligan said she saw retail prices of 69 cents per pound for cantaloupe, including the Rocky Fords. 
She said there won’t be nationwide distribution of the trademarked cantaloupes this year, mainly 
because growers only planted about 30% of the area that they did last year. Area growers formed the 
association in 2011 in response to the impact the Jensen Farms outbreak had on the sales of 
cantaloupe from their region. Jensen's growing operation was about 90 miles from the Rocky Ford 
region. 

The association researched food safety techniques and Hirakata Farms spent $800,000 on a new 
packing shed with a LeafTrack traceability system. Hirakata said the association members are 
responsible for their own distribution and sales. Of the growers in the specific region allowed to use 
the Rocky Ford trademark on their fruit, all but one are in the association. A complete list of the 
association's grower members is available on the group's website. All cantaloupes from association 
growers that are sent to wholesalers and retailers will carry stickers with the group’s logo so 
consumers can easily identify true Rocky Ford melons, Hirakata said. 

http://www.rockyfordgrowersassociation.com/


The Food and Drug Administration said last year that melons at Jensen Farms likely were 
contaminated in the operation’s packinghouse. The FDA concluded that dirty water on a floor and 
hard-to-clean equipment were probably key elements in the listeria contamination because tests of 
the fields were negative. 

Taken directly from The Packer.  

ENTREPRENEURSHIP MARKETPLACE FOR RURAL COLORADO 

The annual statewide Entrepreneurship Marketplace will be on October 5th this year in Pueblo. This 
started as a small event located at various rural sites around Colorado, and has grown to be a great 
event for community and economic developers as well as entrepreneurs. There are workshops, 
vendor and networking opportunities, and it is a great way to get plugged into rural Colorado and 
entrepreneurship. Please pass this information along to your communities too.  

For more information, visit the Colorado Rural Development Council website.  Or contact Mary 
Schroeder, Extension Specialist-food safety, (970) 491-7335. 

10TH ANNUAL SOUTHWEST MARKETING NETWORK CONFERENCE 

September 16-18, 2012 
Rio Rico, AZ 

The Border Food Summit will focus on issues affecting the many cultures which live along the 
U.S./Mexico border.  Learn, share, and examine the barriers and success stories in the region that are 
working to advance border food production, food security, and food equity.  Sessions will explore 
childhood food insecurity and human health, land health, community economic health, production 
and distribution marketing of foods grown in the region.  Registration is now open. Visit the 
conference page for more information. 

For more information contact Jim Dyer, (970) 588-2292. 

TOUR DE FARMS IN DURANGO, CO 
  
The 6th Annual Tour de Farms is now open for rider registration! Please join this year for an eye-
opening, fun-filled day to celebrate what is unique and homegrown about the La Plata County Food 
System. You can register online at www.growingpartners.org.  
  
The event, organized by Growing Partners of SW Colorado, highlights local efforts to promote what is 
unique, healthy and homegrown about the Durango community. This year’s Tour de Farms is on 
Saturday, August 18th and has two exciting routes to choose from 1) a leisurely 5-mile in-town, short 
route tour and 2) a 35-mile long route loop up Hesperus Hill. Each tour will feature presentations from 
farmers and garden directors who will share tools to support the local food system and provide the 
information and inspiration to start your own farm or backyard garden. This year, the tour culminates 
at Ska Brewery, where riders will enjoy a delicious seasonal lunch made by Zia Taqueria, beverages 
from Ska Brewery, and live bluegrass music played by Wild Mountain. 
  
The cost of $20 includes tour, information and inspiration, commemorative pint glass, lunch, and one 

http://www.thepacker.com/fruit-vegetable-news/Trademarked-Rocky-Ford-cantaloupe-begin-shipping-162396646.html
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adult or child’s beverage.  
  
For more information, contact Katy Pepinsky, (970) 382-6464. 

RESOURCES AND ADDITIONAL INFORMATION 

Don’t forget!  Colorado State University Extension Food Systems and Agricultural Policy Resources: 
 Consumer Resources  
 Producer Resources  
 Linking Producers to Restaurants, Workplaces and Other Institutions  
 Linking Producers to Schools - Networks, Directories and Guides  
 Community Assessments and Toolkits  
 Calculators and Databases  
 Policy Articles, Resources and Case Studies  
 Research and Other Resources  

To add your ideas and news, contact Ashley Colpaart.  

To subscribe and unsubscribe to this newsletter, contact Martha Sullins. 
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